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Facts & Numbers
• Southern California’s Only Free Monthly  

Casino & Slot Guide

• Publication History: Celebrating 22 years in 

2024. First published February 2002 as The San 

Diego Gaming Guide. In August 2002, expanded 

to Southern California Gaming Guide.

• Monthly Printing: 150,000

• Readership: Estimated over 500,000 each 

month, including pass-along rate of 2.9 and 

an average of over 50,000 monthly visitors to 

TheGamingGuide.com web site.

• Distribution: Managed and drop distribution in 

San Diego, Los Angeles, Orange, Riverside, San 

Bernardino, Ventura, and Imperial Counties. 

• Where: 2,500 7-Eleven, Vons, Albertsons, CVS/

pharmacy, Big Lots, Arco am/pm, liquor stores, 

hotels, motels, local & independent grocery 

and convenience stores, restaurants, coffee 

shops, senior centers, tourist centers, and other 

appropriate retail locations.

• Online at TheGamingGuide.com, with a 

complete digital flipbook edition and a back 

catalog of past issues, plus added Digital Bonus 

content. 

• Editorial Calendar includes Big Winners, Best 

Slots, Best Casinos, Casino Promotions, New 

Slots, Gaming Features, and more.

• Monthly eNewsletter to over 30,000 opt-in 

subscribers.

• Added Value Casino & Slot Advertising 

includes: 

– Players Club Promotions 

— Gaming & Slot News 

– Hot Slot Features 

– Branded Listing in Casino Directory 

– Branded Listing on Driving Directions Map 

– Poker Room Events and Promotions 

– Photos of $10,000+ Jackpot and Promotion 

 Winners 

– Community Activities and Philanthropy  

 Featured in Tribes in the News
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Over 500,000 Monthly Readers!
Who Reads the Southern 
California Gaming Guide?
Over 500,000 Southern California casino players in the San 

Diego, Imperial, Orange, Riverside, Ventura, San Bernardino 

and Los Angeles Counties read the Southern California 

Gaming Guide, according to our 2023 Reader’s Polls. 

Print & Distribution
Printed as a saddle-stitched magazine-style publication 

with a 50# gloss wrap, on 34# weight Hi-Brite stock, with 

over 75% full-color pages. The Southern California 

Gaming Guide is the only targeted marketing publication 

offering casino, slot and gaming news on a free and 

monthly basis — with a focus on promotion and Tribal 

philanthropy. 

The Southern California Gaming Guide is distributed 

to 2,500 locations in San Diego, Imperial, Orange, Riverside, 

San Bernardino, Ventura and Los Angeles Counties, at 

participating 7-Eleven, Vons, Albertsons, CVS/pharmacy, 

Big Lots, Arco am/pm, liquor stores, hotels, motels, local & 

independent grocery and convenience stores, restaurants, 

coffee shops, senior centers, tourist centers, and other 

appropriate retail locations.

Southern California Gaming 
Guide Content

• Players Club Promotions

• Southern California Casino Directories

• Headlining Entertainment

• Southern California Tribal Gaming News

• Poker Room Tournaments and Information

• New Slots

• Big Winners

• Casino Casual & Fine Dining

• Bingo Promotions & more.

TheGamingGuide.com & 
eNewsletter
Every month, over 50,000 online readers from California, 

Arizona, New Mexico and Nevada access the digital flipbook 

of the Southern California Gaming Guide and the monthly 

eNewsletter. 

Responsible Gaming
The Southern California Gaming Guide is an advocate 

of responsible gaming and supports non-profit recovery 

programs. Every issue includes a pro bono advertisement 

for the California Council on Problem Gambling. 
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Casino Added Value
Southern California Gaming Guide readers see 
casino ads PLUS an average of 8 pages of a casino’s 
editorial as Added Value each month. No other 
publication provides this level of promotion in 
addition to a dedicated advertising page. 

Casino Added Value includes:

•  Casino big winners on the Big Winners page

• Editorial coverage of monthly Players Club 

Promotions

• Branded comprehensive listing including links to 

casino websites in Featured Casino Directory

• Gaming News and feature article coverage

• Casino restaurants in dining features

• Tribal community outreach and philanthropy 

featured in Tribes in the News

•  New slot and casino promotion content featured in 

the Digital Bonus and at TheGamingGuide.com

•  Branded listing on Directions Map
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Slot Added Value
Southern California Gaming Guide readers see slot 
ads PLUS digital videos and links of a slot manufacturer’s 
featured slot content in the form of monthly Added Value 
editorials. No other publication provides this promotion 
in addition to a dedicated advertising page. Slot Added 

Value includes the following:

• Editorial on slot brands 

in dedicated slot cover 

issues

•  Announcements of new 

slots and digital content 

in Gaming News and 

the Digital Bonus

• New slots featured in 

one-page Hot Slot

• Online Slots section 

includes slot articles 

and new game 

announcements and information

• eBlasts and eNewsletter promotion of new games

•  New slot videos featured in the Digital Bonus and 

at TheGamingGuide.com
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Reader’s Choice Awards 
Best Casinos & Best Slots
Since 2003, the Southern California Gaming Guide 
has conducted annual Reader’s Choice Polls 
for Best Casinos and Best Slots.

Southern California Gaming Guide 
readers from California, Arizona, New Mexico 
and Nevada have consistently voted 
online for Best Casinos and Best Slots. 

Best Casinos includes first, second, and third place winners 
in 17 casino categories, with all Southern California Tribal Casinos eligible for nomination. 

Best Slots includes first, second, and third place winners in 12 slot categories, including 
Luckiest Slot, Best Slot Graphics, Best Music, Movie, or TV-Themed Slot, and more. 

Every year, the coveted Reader’s Choice Awards are voted on by player-readers, with 
only one vote counted per completed ballot and per individual individual. Ballots are 
independently verified by a third party.

Among all Southern California media Reader’s Polls, the Southern California Gaming 
Guide Reader’s Choice are the only awards that readers can vote for only once and are 
unable to vote multiple times. 
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Digital Advertising 
Opportunities

In addition to monthly print publication advertising in the Southern California Gaming Guide™ magazine, we 

deliver advertisers additional digital advertising opportunities, including the monthly Gaming Guide eNewsletter, 

eBlasts to eNewsletter subscribers, and interactive digital ads in the monthly Digital Bonus of the online flipbook 

of the Southern California Gaming Guide magazine. 

Interactive Digital Ads in the Digital Bonus
The digital flipbook edition of the Southern California Gaming Guide includes all of the content in the print edition, 

plus exclusive online-only content in the Digital Bonus. Ads in the Digital Bonus can be fully interactive and include 

embedded videos from YouTube or Vimeo, and links to connect viewers with your social media, website, players 

club, App, or special promotion. 

Banner Ads on TheGamingGuide.com 
Since 2002, TheGamingGuide.com, along with the print magazine, the Southern California Gaming Guide™, has 

provided advertisers targeted marketing to 21 years of age to senior casino players with disposable income, looking 

for Southern California casino gaming information and fun. 

We limit the number of banner ads on the website, which gives advertisers maximum exposure and results. 

eMail Advertising: eNewsletter and eBlasts
Each month, the Gaming Guide eNewsletter is sent to over 30,000 opt-in subscribers. Advertisers can purchase/

sponsor an eNewsletter and receive a banner ad in the eNewsletter, exclusive positioning, and a 50-word description. 

Social Media Promotion
Advertisers can take advantage of tweets for specific events on Twitter.com/TheGamingGuide, promotion 

of monthly casino and slot events on Facebook.com/TheGamingGuide, and videos featured on the Southern 

California Gaming Guide YouTube channel at YouTube.com/user/SoCalGamingGuide.
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$1 to $249 

22%

$250 to $499

29%

$500 to $999

24%

$1,000 or more

25%

Session Bankroll
Once or twice

a year

8%

Once or twice

a month

40% 

More than twice

a week

21% 

Once or twice a week

31%

Frequency of Casino Visits

21 to 34 

8% 35 to 44 

15%

45 to 54 

19%

55 to 64 

26%

65 to 74 

22%

75+ 

10%

Reader Age
Female 53% Male 47%

Gender

San Diego 

30% 

Riverside 

14% 

Orange 

10% 

Los Angeles 

24% 

San Bernardino

11% 

Imperial 

3% 

Ventura 

8% 

Reader Location by County

Reader Numbers
(Based on 2023 Reader Surveys)
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The Southern California Gaming Guide is also available at tourist centers, 

restaurants, senior centers, hotels, motels, liquor stores, independent grocery 

and convenience stores — totalling over 2,500 locations in Los Angeles, Orange, 

San Bernardino, Riverside, San Diego, Imperial, and Ventura Counties. 

Free Each Month at Participating Branded Retailers

These Are Just a Few Southern California Locations…

IMPERIAL

LOS ANGELES

ORANGE
RIVERSIDE

SAN BERNARDINO

SAN DIEGO

VENTURA

Desert Hot Springs

Palm Springs

Vista

Fallbrook
San Marcos

Rancho Cucamonga
Chino Hills Chino

Montclair Rialto

Fontana Redlands

Alta Loma

Brawley

Calexico

El Centro

Encinitas

Temecula
Lake Elsinore

Murrieta Corona

Perris
Moreno Valley

Valley Center

Lakeside
Ramona

Campo

Hesperia
Colton

Indio

Anza

Coachella
Bermuda Dunes
La Quinta
Indian Wells

HemetMenifee
San Jacinto

Palm Desert
Beaumont

Solana Beach

Yucaipa
ColtonOntario

Upland

Oxnard
Santa Paula

Riverside

San Bernardino
Pasadena
San Gabriel

Palmdale
Lancaster

Reseda
San Fernando

Canoga Park Altadena

Hollywood
Inglewood

Chula Vista
National City

Imperial Beach
San Ysidro

Costa Mesa

El Cajon
Santee

Escondido
Poway

La Jolla

La Mesa

Mission ViejoNewport Beach
Huntington Beach

Seal Beach
Laguna Beach

Oceanside
Carlsbad

Pomona
Downey

Montebello

Redondo Beach

Santa Monica

Glendale
Alhambra

Simi Valley

Moorpark
Fillmore

Thousand Oaks

Ojai

Ventura
Camarillo

Whittier

Torrance
Gardena Fullerton

Anaheim
Long Beach

San Pedro

Los Angeles

Marina Del Ray

San Diego

Coronado

Pacific Beach

Santa Ana
Irvine Tustin
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TheGamingGuide.com

TheGamingGuide.com website is the go-to site for information on California’s 

Native American casinos. With web and digital advertising opportunities, we 

offer advertisers a reach of over 50,000 unique monthly visitors. Since 2002, 

TheGamingGuide.com is a significant asset for California gamblers who want 

up-to-date promotional information, maps, directions, and more to California 

casinos. 
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Monthly eNewsletter
The Gaming Guide monthly eNewsletter is sent to over 30,000 opt-in subscribers 

and includes Southern California Gaming Guide monthly features and 

highlights. If you’re looking for a third party direct approach to reach targeted 

Southern California casino players, our eBlasts of Casino and Slot Special Events 

can be included in advertising options. 
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Southern California  
Dailies & Weeklies

TARGETED CASINO PLAYER PUBLICATION
Readers of the Southern California Gaming Guide are the people 
you want to reach: Southern California casino players who actively seek 
casino news and information.

UNTARGETED PUBLICATIONS
Dailies and local weeklies include a range of 
readers with wide interest levels. Many are 
not casino players.

DEDICATED READERSHIP
Over 500,000 Southern California casino players will see your ad and 
editorial information on our pages each month. The Southern California 
Gaming Guide is the only casino and slot guide in Southern California.

UNKNOWN READERSHIP
Dailies and local weeklies cannot guarantee 
casino player target market will see your ad.

AVAILABLE THROUGHOUT SOUTHERN CALIFORNIA
The Southern California Gaming Guide is available in San Diego, 
Imperial, Orange, Riverside, San Bernardino, Ventura and Los Angeles 
Counties, at 2,500 locations, many in managed distribution racks that are 
replenished once a week at participating 7-Eleven, Vons, Albertsons, CVS/
pharmacy, Big Lots, Arco am/pm, liquor stores, hotels, motels, local & 
independent grocery and convenience stores, restaurants, coffee shops, 
senior centers, tourist centers, and other appropriate retail locations. 

AVAILABLE ONLY LOCALLY
Dailies and local weeklies cover only a 
limited metropolitan area and often only 
individual counties. 

MONTH-LONG AD EXPOSURE
The Southern California Gaming Guide is available every day of the 
month, 365 days a year. Our readers keep their copies as a resource for 
scheduling and gaming information for a minimum of 30 days.

LIMITED AVAILABILITY
Dailies are available only 24 hours and 
discarded the next day. Weeklies are gone 
after 7 days. 

ONLINE EDITORIAL
The Southern California Gaming Guide is available online 
every month in a digital flipbook format at TheGamingGuide.com. 
Featured Casinos section has link to casino websites, photos, maps, 
directions, promotions, poker, bingo & tournaments, 21 years of 
back issues, and much more.

NO ONLINE ADS
Dailies and local weeklies often do not 
include ads in their digital versions.

DIGITAL BONUS, eNEWSLETTER, eBLAST & SOCIAL MEDIA
Monthly eNewsletter brings casino and slot brands directly to casino 
players’ email inboxes. Special eBlasts remind players of events and 
new games. Tweets and Facebook features are value-added.

NOT INCLUDED IN ADVERTISING
Dailies and local weeklies do not include 
email and social media marketing.

The Targeted Solution
The Most Exposure For Your Advertising!
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Ad Specifications

For advertising information, contact:

Fenn Cross, Publisher

P. O. Box 19267 • San Diego, CA 92159 • 619-847-4415 • Fenn@TheGamingGuide.com

Full Page

Half Page

5.125"

10.5"

9.625"

The interior pages of the Southern California Gaming Guide are printed on an open 

web press. The mechanical specifications are different from sheet-fed presses that are 

used to print the gloss cover wrap. Interior ad dimensions are all live area — there is 

no trim or bleed.

Please DO:

• Insure all images are CMYK

• Set all bitmap images to 300 ppi resolution

• Include all fonts used in the ad with your files.

• Make sure all black text is set at C-0 M-0 Y-0 K-100 and set to overprint. 

Please DON’T:

• Do NOT use rich black. Use C-40 M-0 Y-0 K-100 to create a deep, solid black. 

•  Do NOT use spot colors. Convert all colors to CMYK.

• Do NOT use 4-color for small type (14-point or less).

• Do NOT reverse type smaller than 14-point out of blocks of color (more than 2 plates).

• Do NOT exceed 240% ink coverage.

Acceptable File Formats:

• Adobe Illustrator (.ai or .eps). Please convert all fonts to outlines and include all  

 font files. 

• TIFF file (CMYK, 300 ppi).

• Adobe PDF (please contact us for PDF specifications).


